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THE DATA

The numbers that back up the list

3.85

45 26 $4.00 745 21 ;;_.éu
s = .~ e le] == 22 -3 =g |
3.78 a 17 $S5.25 SO08 1 sos
3.60 a 18 $S5.50 1808 ° 78.0
3.55 3s 27 $S4.00 1074 14 77.9
357 a 12 s$SS0 2151 1 759
3.64 a ® $535 695 2 7a3
3.a6 a 10 sSa2s 743 18 721
3.31 a 8 s$525 827 12 64.0
318 a 4 s$3.50 1090 s 633
3.27 3s 10 S4.50 S4a6 21 61.6
3.2 4 2 s$s525 1320 2 s&9
3.2 3s 4 s$sS.00 s61 29 Sa.a
3.02 a 14 $S5.2S 87 2 s38
3.03 3s 9 sa70 8s 2 510
297 3s 2 ss5.25 ms a as2
272 3s 10 $S.00 310 3 409
2.00 3 O sa4.4s 698 8 13.9
1.72 3 1 S400 394 a7 7.3

Based on the weights of each criteria. boba shops were given a score out
of 100

{i&[ 18 drinks China

IN 24 HOURS

18 drinks China can'tlive
without

f v =
O QUIARA

(CNN) — Few can argue that baiju is China's
most infamous drink. This omnipresent liquor is
served liberally at banquets and stored on the
shelves of convenience stores right next to the
mineral water.

But toasting with 80-to-120-proof firewater isn't
everyone's idea of a refreshing beverage.

Report bycm as

one of the 18 drinks
China can't live
without.

Tl =

Try it at: Incredibly sweet, coconut milk can be
found across China, but it is particularly popular
in southern parts of the country.

12. Cocoa, rock salt and cheese

This sounds-odd-but-tastes-great drink is a
testament to Chinese creativity.

China's version of chocolate milk with foam --
some call it a "cheese creamsicle” -- the cocoa,
rock salt and cheese are blended into a cup of
milk.

The rich chocolaty flavor combines with the
saltiness from the cheese to tease the taste
buds.

Try it at: Happy Lemon, a fast food-style arink
spot throughout China.
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CREDIT: JEENAH MOON, “
NEW YORK TIMES

TRENDY TASTES

foanm. Yeah area chdesd 18a. " You ready for chees

XECBS #EMEBLR REIBRAEEEE R X
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at your fingertips.

Fun Takes on Some of Your Favorite
Foods

Ashley Bellman visits three Spots serving up
Instagrammable eats.S o

https //www nbcnewyork. com/on air/as-seen-
on/Fun-Takes-on-Some-of-Your-Favorite-
Foods_New-York-463671563.html

"USA New York Live" @
Happylemon Brand come from
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m HL 3.0 Rebranding + Restructure + New Franchise Model
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Profit Center
Restructure

New
Franchise

HL 3.0 Noodles

Rebranding Model Franchise
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Asia Pacific Market

Japan

South Korea
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Flying Geese Model
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Average bubble tea consumption by cups per person per month
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